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Providing Information,  
Education, and a 
 Powerful Voice for the  

In November, 2006, the window film industry was informed by the Internal Reve-
nue Service that window film manufacturers could start certifying solar control 
window film products as being eligible for an Energy Tax Credit.  After more than 
a month of clarification of the specific guidelines for manufacturers to comply, by 
the end of 2006 manufacturer members of the industry trade associations had 
the information they needed to begin getting ready to certify their own products. 

 

This eligibility of window films for tax credits was the result of work done by Dar-
rell Smith and industry consultants representing both the AIMCAL-Window Film 
Committee and the IWFA.  Although the industry had investigated trying to qual-
ify before the  original tax credit went into effect in January of 2006, it was only 
after full approval of window films for certification by the National Fenestration 
Rating Council in July, 2006, that there was at least one nationally recognized 
third party validation process for film energy specifications.  During August and 
September, meetings were held with various members of Congress who had been 
involved in the original purpose of the tax credit legislation.  As a result, an ex-

(Continued on page 3) 

As an organization, the IWFA set several records in 2006. 

For the first time since it reorganized its funding procedures almost five years ago, 
the IWFA not only had a positive financial result for the year, it also had a small 
but real  financial surplus.  This was due to several factors: income increased 
due to membership growth, operating expenses continued to be managed effi-
ciently, and sales of literature and services (like educational training) increased. 

 

Dealer membership in the IWFA increased at its highest growth rate (+7%) 
in the last ten years.  International membership growth, both in the dealer and 
distributor categories, increased at over 13%.  In addition, there were more manu-
facturer members of the IWFA in 2006 than ever before. 

 

Compared to the original budgets for 2006, total member dues were up 8%, ser-
vices were up 32%, and expenses were down 1%.  This resulted in net income 
which was more than 100% of original budget for the year.  (But let’s not get 
too excited since the budget was only $35,000.)  It is clear, however, that the 
IWFA is managing its way into financial solidarity for the future. 

It is obvious that the IWFA has a winning plan in place to help move the window 

(Continued on page 5) 
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Have you visited the IWFA website lately (www.iwfa.com)?  Because of increasing consumer interest in window 
film, the IWFA continues to make its site more consumer user friendly. The main page offers consumer infor-
mation on the benefits of window film, product information on all types of window films---automotive, residen-
tial, safety & security, and commercial---and window film terminology, as well the much-used “Dealer Loca-
tor.”  And consumers are using it!  The four sections most frequently visited on the site are the state law 
chart, the statement on hurricane protection, the benefits of window films, and, most recently, the energy tax 
credit announcement. 

 
A look at only a few website statistics confirms the high levels of activity.  During the summer months 
the monthly average was 314,000 page requests from over 15,000 separate logins, with over 6 GB of data 
downloaded and the dealer locator used more than 5,000 times.  In these winter months, the average has been 
210,000 page requests from over 12,000 logins, with over 5 GB of data downloaded and the dealer locator 
used more than 3,000 times.  No matter how it is viewed, lots of consumers see the website and many of 
them end up as dealer referrals through the dealer locator.  No matter whether a consumer uses the Dealer 
Locator or goes to the Accreditation Hall of Fame, a listing of those accreditations achieved by individuals is 
listed.  Even if this does not convince a consumer to consider a particular dealer first, it could obviously be 
used as a tie-breaker in their decision. 

 

The IWFA website also continues to be a resource for 
IWFA members. All legislative alerts issued for the 
last 3 years on automotive window tint legislation are 
located on the site, and the Accreditation Hall of 
Fame has been updated to include all of our accred-
ited members.  The latest in information about major opportunities for the window film industry (such as the 
energy tax credits for consumers) can also be found there.  In addition, the Find a Distributor and Find a 
Manufacturer parts of the site are being used by newcomers to the industry. 

 

If you are a member, make sure the information on your member profile is accurate and current.  Remember, 
you can have a direct link to your own website from the IWFA website.  If you are not a member, then 
please consider joining and not being left out on the information and referrals coming from the IWFA website. 

  Just one or two referrals a year will more than pay the annual dealer dues! 
   Check us out yourself at www.iwfa.com. 

Explosive Use of IWFA Website Continues 

...the monthly average was 314,000 page  
requests from over 15,000 separate logins, 
with over 6 GB of data downloaded and the 
dealer locator used more than 5,000 times... 

Update on NFRC Certification Process 
 
At its summer meeting held in Minneapolis during July, the National Fenestration Rating Council 
(NFRC) approved the final written procedural process for window films to achieve NFRC certification.   

 
This left only one more technical hurdle involving methods of simulation of film performance on different 
existing types of glass and glass constructions.  That hurdle was overcome for glass products at the 
NFRC November meeting in Alexandria, Virginia, and is scheduled for official balloting for approval for 
use with window film at the March, 2007, meeting which will be held in Austin, Texas.  Without this 
technical procedure approved, window film manufacturers can still submit their products for NFRC cer-
tification; the process is just more costly and time-consuming than it will be with the use of the latest 
Optics software.   

 
Approval is anticipated for this March meeting, but, if unforeseen problems develop, the final approval 
may not occur until the summer meeting of 2007.  For more information, you can go to www.nfrc.org. 
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ploratory meeting with the Internal Revenue Ser-
vice was held.  After their review of the information which was provided to them at that meeting, the agency 
responded that window film manufacturers could begin certifying products as qualifying for the tax credit. 

 

This is a consumer tax credit rather than a reduc-
tion in taxable income, and is available for all quali-
fying film purchased and installed between January 
1, 2006 and December 31, 2007.  Consumers will be 
able to claim a tax credit equal to 10% of the film 
materials, up to a maximum of $500 for qualifying 
products. 

 

Individual manufacturers may decide which of their products, as installed on 
which types of windows, they wish to certify for qualification for the tax credit.  In 
addition, each manufacturer will make copies of its certification statement avail-
able either through its dealers and distributors or directly to consumers, by mail 
or in downloadable form on its website for use in claiming the tax credit. Con-
sumers will need to retain a copy of the invoice for the film (with film materials 
and installation charges separated, as the credit is for film only) and the manu-
facturer’s certification statement in their personal records as documentation for 
taking the tax credit.  Consumers and dealers and distributors should check with 
their window film manufacturer for guidance on which of their films qualify on 
which types of windows and on how to obtain a copy of the manufacturer’s certi-
fication statement. 

 

General questions about the tax credit programs may be directed to the IWFA 
office (admin@iwfa.com or 276-666-4932), but only a window film manufacturer 
or its representative dealers and distributors can answer specific questions about 
its products and the tax credits.  IWFA manufacturers, distributors, and dealer 
members, can be found by using the IWFA website. 

(Continued from page 1) Window Film Tax Credits 

Consumers and dealers and distribu-
tors should check with their window 
film manufacturer for guidance on 
which of their films qualify ... 

IWFA Executive Director 

Darrell Smith Preparing 

IRS Presentation Materials 

NBC and Saturday Night Live Provide 
 Locale for SafeAmerica Summit 

In early September, 2006, the SafeAmerica Foundation held a Prepared-
ness Summit in New York City to present to regional and national lead-
ers in the healthcare, communications, and emergency preparedness 
and response industries the most current update on Pandemic Influ-
enza. 

 
Since all these industries are involved in other types of national and in-
ternational crises, it presented a natural opportunity to introduce the 
Protecting People First Initiative of SafeAmerica (formerly the Protecting 
People First Foundation) and the importance of protective glazing sys-
tems and other methods of keeping people in large buildings safer. 

 
The co-host for the Summit was NBC-New York and the meeting was 
held on the set of the Saturday Night Live Show in the NBC facilities 
located at Rockefeller Center. 

 
(Continued on page 4) 

Darrell Smith of IWFA, Len Pa-
gano of SafeAmerica, Aren  

Almon-Kok of PPFI, and Joe Her-
nandez of NBC/Universal at 
Summit Held in NYC 
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To improve the quality and availability of its online accreditation program, the IWFA is happy to announce 
that it is now offering this service through Gainesville Independent Testing Services in Gainesville, FL. Each 
potential tester must register with the IWFA and prepay for the test; the IWFA will then send out the study 
guides and instructions. When the test registrant is ready to take the test, he/she will contact the testing 
service for an appointment in his area. Registration forms are available on the IWFA Web site and from the 
IWFA office. A list of test sites in the United States and Canada is also located on the IWFA site at http://
www.iwfa.com/iwfa/News/training.html.  

 

New pricing for accreditation tests began on January 1, 2007, and are listed as follows:   

Testing at an IWFA designated site, such as SEMA, or a manufacturer or distributor designated 
site is: 

  •  IWFA Members $100.00 plus cost of educational manual 

  •  Non-members $300.00 plus cost of educational manual 
Accreditation testing offered throughout the U.S. through Gainesville Independent Testing Ser-
vices: Each registrant must register and prepay with the IWFA, who will provide the study mate-
rials. When the registrant is ready to take the test, he will contact the testing service and make 
an appointment at a designated center in his area. Fees for this testing program are: 

  •  IWFA Members $125.00 plus cost of educational manual 

  •  Non-members $325.00 plus cost of educational manual 
Educational manuals: 

Solar Control Manual---$29.95  Automotive Manual---$19.95 

Advanced Solar Control Manual---$39.95     Safety & Security Manual---$29.95 
Please contact the IWFA office at (276) 666-4932 or e-mail laura@iwfa.com for more information. 

Major Improvements in Online Accreditation Testing 

 

 
SafeAmerica Summit Held  

in New York City 

Darrell Smith Hamming It Up 
Onstage at Saturday Night Live 

The IWFA was also listed as a sponsor of the Summit in the invi-
tations to the Summit and all materials used there; in addition, 
Darrell Smith, IWFA Executive Director, was invited and recog-
nized at the Summit as a member of the SafeAmerica Executive 
Board.  This was the second (first was held at NBC-Chicago in 2005) 
such Summit and another is scheduled for the Los Angeles area in 
lbefore the end of the first quarter of 2007. 

 

SafeAmerica is becoming recognized as a leader in presenting lead-
ing edge information on emerging safety and health issues for local 
business and government leaders in major metropolitan markets in 
the U.S. 

 

Both the IWFA and AIMCAL-Window Film Committee are have been 
active members of SafeAmerica for almost ten years now.  For more 
information, go to www.safeamerica.org. 

(Continued from page 3) 
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film industry forward.   If you already belong to the IWFA, get more actively involved by serving on the board or 
asking your competitors to step up and support the industry by joining.  If you aren’t yet a member, ask your-
self whether you want to be only an observer from the sidelines or a member of the team advancing the 
interests of your industry.  For more information, go to our website at www.iwfa.com or call the office at (276)
666-4932.  We would love to hear from you. 

(Continued from page 1) 

2006 RECORD SETTING YEAR FOR IWFA 

The IWFA Accreditation Program is very much alive and 
growing. To date, the IWFA has administered over 1000 ac-
creditation tests with a successful rate of those passing be-
ing slightly better than 85%.  Total accreditations issued by 
type are: 

 

 Solar Control   658 

 Advanced Solar Control   19 

 Safety & Security  162 

 Automotive     46 

  TOTAL  885   
    

 

Although many of our members have achieved accreditation 
in more than one area, there are only three who have now 
taken and passed all four programs. They are: Spencer 
Robley of Johnson Window Films, California; Wong Chi Ke-
ung, Masterkote Filmtech, Ltd, Hong Kong; and Patrick 
Zhou, Bekaert Specialty Films, China. 

 

For more information on how you might become accredited, 
e-mail laura@iwfa.com or call (276)666-4932. 

Accreditation Program Continuing to Grow 

IWFA Education Accreditation Class at SEMA 

IWFA Receives Invitation to Participate At  
   Florida Building Officials’ Educational Event  
Whenever a major opportunity presents itself to inform people in positions of influence with builders, spec-
writers, and architects about the benefits of using window films, the IWFA tries to take advantage of it. 

 
Just such an opportunity presented itself this past summer.  A trainer involved with the building code in-
dustry alerted the IWFA office of an upcoming educational and tradeshow event being held by the Building 
Officials Association of Florida.  At this event, the members of this organization would be exposed to un-
derstanding what window and glass products could be used to meet the newly revised Florida Energy Code 
which was to take effect in November, 2006.  Since window films were one technology which could be used, 
especially in retrofit situations, to bring windows into compliance with the newly revised code, they could 
be included in the training.   

 
In addition, the IWFA was offered an opportunities to be listed as a sponsor of the training and to  

(Continued on page 6) 
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Florida Building Officials’ Event 

 
have a staffed informational booth in 
the exhibit hall during the events being 
held. 

 
Darrell Smith and the IWFA office staff 
led by Laura McGee spent the two 
days answering many questions about 
seal failure, glass breakage, hurricane 
protection, and general warranties in 
our industry.  In addition, many film 
samples and specification sheets sub-
mitted to the IWFA from various 
manufacturer members were handed 
out at the exhibitor event.  For more 
information, go to www.boaf.net. 
 
If you become aware of an event such 
as this which is not open to dealers or 
distributors for participation but might 
be for a trade association, please con-
tact the IWFA office with as much in-
formation as you can gather.  Our 
funding is limited, but statewide 
events in major marketplaces obvi-
ously provide for excellent public rela-
tions and promotion of our industry.  

(Continued from page 5) 

REMEMBER THAT 

DAYLIGHT SAVINGS 

TIME STARTS THIS 

YEAR ON MARCH 11. 

  

BE SURE TO MOVE 

YOUR CLOCKS  

FORWARD BY ONE 

HOUR ON THAT DAY. 
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SafeAmerica, Allstate, and the IWFA Join 
Together in Preparedness Program 

 

Why does a person join a trade association? Dealers joining the IWFA may be influenced by various fac-
tors; but when someone joins an organization or trade association related to his field of work, that per-
son is stepping forward and looking to improve his business and his image. When the IWFA sends out a 
new member package, a survey is included to find out what enticed the member to join the IWFA. 

 
A new member from Florida cited that information on the IWFA Web site, information and suggestions 
from his distributor, talking with the IWFA office staff, and participating in the accreditation program 
were the crucial factors in his joining. A member from Pennsylvania attributed his joining to talking with 
IWFA personnel and conversations with other members, while another Pennsylvania member gave his 
distributor credit for urging him to join. 

 
Visiting the IWFA booth at the SEMA Show was a big reason for joining for a member from Phoenix, Ari-
zona, along with information on the IWFA website, the IWFA newsletter, and his free subscription to Win-
dow Film magazine. A new member from Thailand listed several factors: the IWFA newsletter, sugges-
tions from his distributor, the IWFA personnel, the accreditation programs, conversations with other 
members, and visiting the IWFA booth at trade shows. 

 
If you aren’t a member, please visit the IWFA website today (www.iwfa.com), or contact the IWFA office at 
(276) 666-4932. There is lots going on in the window film industry, and bigger and better things are com-
ing! 

Why Join a Trade Association? 
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Roosevelt Cottage is situated on a unique site because it is a multinational island (Canada & USA), 
where the employees of the resort are split 50-50, Canadian and American. Tourists can travel to Cam-
pobello Island by ferry (summer only) from Black's Harbor, New Brunswick, Canada, or by causeway 
from Lubec, Maine, USA. The cottage, built in 1897 next to one built in the 1880’s by Franklin D. Roose-
velt’s parents, was renovated in 1915 and is now part of Roosevelt Campobello International Park. 

 
When Chris LeClair of Moncton, NB, visited during the holidays of December, 2002, he noticed the worn-
out UV roller shades, which were obviously the only articles not original to the building. Since he and his 
family owned Martitime Window Film Specialists, he offered to replace with the blinds with window film. 
So his sons, Denny and Serge, applied a UV-blocking window film to over 400 panes, which now protect 
valuable artifacts from fading without interference to the gorgeous view. The windows now let in more 
natural daylight and open the views of the natural surroundings. 

Restoring Uniqueness (an IWFA Member Experience) 
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SEMA 2007-The Pictures Tell It All  
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P.O. Box 3871 
Martinsville, VA 24115 

 

Phone: 276-666-4932 
Fax: 276-666-4933 

Email: admin@iwfa.com 

Ask your distributor 
or manufacturer if 
they belong to the 
IWFA!  If not, why 

don’t they, 
especially if you 

do!! 

INDUSTRY CALENDAR 
2007/2008 

We’re on the 
web 

www.iwfa.com 

 
EVENT SPONSOR WHEN WHERE 

Glass Week 2007 GANA January 20-25, 2007 Sarasota, FL 

National Auto Glass Conference 
& EXPO NGA February 14-17, 

2007 Orlando, FL 

NFRC Spring Membership Mtg NFRC March 5-8, 2007 Austin, TX 

SEMA Spring Expo SEMA March 23-24, 2007 Atlanta, GA 

SEMA OffRoad SEMA March 23-24, 2007 Atlanta, GA 

GICC Meeting GICC April 9-10 Orlando, FL 

PGC Spring Meeting PGC April 11-12, 2007 Orlando, FL 

Glass Expo 2007 IGA May 17-19, 2007 Las Vegas, NV 

International Window Film Tint-
Off and Conference Window Film Magazine May 18-20, 2007 Las Vegas, NV 

NFRC Summer Membership Mtg NFRC July 23-26, 2007 Denver, CO 

GlassBuild America 2007 NGA September 10-12, 
2007 Atlanta, GA 

2007 SEMA Show SEMA Oct 30-Nov 2, 2007 Las Vegas, NV 

NFRC Fall Membership Mtg NFRC November 5-8, 2007 Nashville, TN 

PGC Annual Symposium PGC November 29-30, 
2007 Washington, DC 

NFRC Spring Membership Mtg NFRC March 3-6, 2008 TBA 

NFRC Summer Membership Mtg NFRC July 29-31, 2008 TBA 

NFRC Fall Membership Mtg NFRC November 3-6, 2008 TBA 


